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E-
trade,

7%05398. that is, the buying and selling of goods on the Infermes n_o RlCCnts traditiony
overtak ow, technology has moved forward to the next level of E-biz. Technology moves so fast j; 5
aken before it can even be validated. E-commerce is like that. .
A .m-nOSSmSm can best be described as buying and mm:_.:.m of goods and ser _MMMM%W« the F»m«:ﬁ.
This includes both business-to-business (called B2B) and business-to-consumer ansactions,
E-commerce technology is changing in a big way. Just keeping _“.vm:om %ﬁr ﬁwrm wrm:m_:m world wj
be a full time task. It is impossible for any individual to wmmt%&nmsm\%:m”m M:m MCMMM Mmﬂmgo_o@
that i he assistance of staif, €O ; Ices an
are occurring today as he needs the it 25 one aspect of e-commerce such as the Intern d

: Fie : t,
suppliers. Similarly, e-commerce involves a lo like HTML, XML or Java. Further, there are Eocmmsmw.

requires extensive knowledge of web languages like it -

of applications one has to know such as search engines, web servers, nOBmB ch_mwo:w.msm networking.

All these are significantly different than the internal technology .mwdnﬂ«m _o mos Mm “mmmo:m. E order

to position the organisation to take advantage of any changes in technology, one as 1o be cautiousif
position g s not get the right benefits, it is advisable not to buy the newest of

i _ If the organisation doe ..
Mcwmwﬂﬁwiznr B%c result in inefficient use of your cash. But today, any company can capitalise o,

e-commerce. < i
The potential dimension of e-commerce today is the substantial cost savings that could occur jf 5

company’s business is done electronically.
@ 2.2 Main Activities of Electronic Commerce

The functions included are :
« Buying and selling of products.
« Shipping of products and
o Producing financial statements.
All the above functions are witho
e-commerce. Humans cannot vanish from
real value like :
o Personalised customer service
 Salds )
* Corporate development and e
+ New product research etc. ;
We will avoid tasks that can be handled faster and more efficiently by a computer such as

creating journal entries, sending purchase orders or confirming shipments etc. If a company uses
computers extensively to perform tasks within the organisations, we call it “e-commerce ready or

capable”.

ut human intervention, which is termed as real ‘E’ jp
the scene. They will be moving to other tasks that generate

@ 2.3 Definition of Electronis Commerce
This term has evolved from its simple notion of electronic shopping which in turn means all aspects of
business and market processes enabled by the Internet and the World Wide Web technologies.
a. The narrow definition of e-commerce is :
(i) Doing business online or
(i) Buying products and services through web store fronts.
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Products could be trading of any physical products such as tractors, cars, trucks etc.

Services could be distant education, online medical consultation with an hospital outside the
country or arranging excursion etc.

E-commerce is a business conducted exclusively through an electronic format. It is e
from the phrase electronic commerce.

b. It mm._ucS:w and selling, marketing and servicing, and delivery and payment of products,
service and information over the Internet, intranets, extranets and other networks, between an
inter-networked enterprise and its prospects, customers, suppliers, and other business partners.

E-commerce can be considered as:
(i) A strategy
(ii) A technology
(iii) A system
(iv) A separate business
(v) A sales approach
(vi) A mystery and
(vii) A combination of some of (i) to (iv) indicated above.
c. E-commerce is the buying and selling of products, information and services over the Internet.

d. ltis also a particular type of e-business initiative that is focussed around individual business

Rm:mmmmo:m that use the Net as medium of exchange, including business to business, as well
as business to consumer.

e. Itis defined as a modern business methodology that addresses the desire of firms, consumers

and management to cut costs while improving the quality of goods and increasing the speed
of services.

@ 2.4 Broad Goals of Electronic Commerce

WMQM”WMMWMMmMMero-nMBBmqnm is a modern business methodology which addresses the needs of the
gt Sn«mmmm:. e an M and consumers 8. cut costs while improving the quality of goods and services
fiis e moa: M&m n_o* service wmmma_:m delivery. It is associated with the buying and selling of
08 vzc cts and services via nwaucﬁmn network today and in the future via any one of the
yriad of ne onwm that make up the information super highway. It is well suited to facilitate re-
engineering of business processes occurring at many firms. The broad goals are :
(i) Reduced costs

(ii) Lower product cycle time
(iii) Faster customer response
(iv) Improved service quality
. _N.»MNBBM«S _mm a new way o.m conducting, managing and executing business transactions using
p and tele-communication networks. It is expected to improve the productivity and

oowﬁmﬁ_m:é:mmm & Um—‘:n.mvm::m businesses, by providing unprecedented access to an
online global market place with millions of customers and thousands of products and services
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d to the Internet and intranet .8

¢ connecte

th other devices, because that device wi|

one digital platform, whether it be a SBv:.M
new kind of device capable of _:aa.,n::m

prove to be more efficient and productive: |
onlc:.Commerce |

@ 2.10 Advantages of Elect : .
(\a\\o : rying out trade; you ¢a" Te8c) :% Mwohawhmmmwm YOus
° . in car ) 5 a 5 > ,.
U_.ﬂm:nmm. dofmol IR to have a cheap and effective Eﬁcxr suppliers via Int e
SN e noavmm_mmg customers 01 the other (contact W ernet
e an wi
7 days a week, 365

suppliers on one sid
or via an EDI system)-

Unlike a brick and mortar store,
days a year, round the clock.

Compared with a retail outlet or n
very low; can be S»mm«maa straig

an online store works 24 hours @ day,

cost of settin

nfrastructure with very little overheads ¢

ew office, the
ht into your 1

|
m
g up an e-commerce website jq ‘\
|

emove a product or products than in catalogues g

outlay. !

« More flexibility in a website to add and r .,“

i posure to uaSo:m_c c:mﬁnma market segments. 4
yed into order entry systems anq

« Being online, it Uoﬁm:am__c gives ex
eduction becauseé orders do not h
through the automat

i i time (people who
» Wider choice and no wastage of \ 2
Em: a product of their desire). Now they can turn on their comp

i ve
thousands of online stores. Customers can find products from all o

amount of offers is much more than in 2 local shopping nm.:ﬁ._\m. g . :
Buying/selling of items from any place using one’s computer, if internet connection is availab)]

. Can avail of services such as financial services, legal services, medical advice etc from

appropriate portals.
» Large variety of goods
and money by physical
« Availability of anonymous friendly adv
o the business are:

ave to be re-ke
ion of the busine
buy have to g0 o)

s processes.
utdoors and find a shop,
and select one of the
r the world; so the

e Error r
increased efficiencies

etc) accessible easily, without spending ni )

hing in various shops.
e to buy/rent.

(more so in books, music
(personal) visits and searc
ice on items one may lik

The major advantages t

« A website helps the business to reach o
cessing cost as manual data entry is

ents are exchanged electronically.
transaction time. g

ut to a worldwide customer base at a very low cos
e Reduction in order pro greatly reduced. Business carri
out faster, as all docum
Inventory size reduced because of reduction in

o Funds transfer is faster.
Large number of potential business partners can be quic
appropriate search enquiries and e-mail correspondences.

In some cases, middlemen such as retailers can be eliminate:
out directly to a customer to (Eg., Dell Computers sells PCs in USA directly to customers)

reduce cost and delays. Example of change is what is known as a supply chain.

kly found and contacted usin

d as a manufacturer can reach
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* Inability to
touch and feel
psychological bari eel merchandise, sin ing i
: i , since the sellin i i
barrier js removed ier, but as consumers become Bo«mmm“w:wﬂ_m_”‘:ﬂ.ﬁnx:,rm el ihil e
Ma AR d ith shopping online, this
the population i .
technolog pulation is acknowledging i
gies (a mai viedging importance of e-
on a PC at home M_:HM Hwévmnr being that people aow‘ﬁmmomﬁwm“:h_‘nﬂvmqmn_ Compute) pesed
today which i : ere is not much ne vt Everytinglis done
S n_vnr _M_ being appreciated mccﬂm::mm_ﬂ_u_cno go to the market. Online buying is the trend
res do not exi ;
a store, resulting in a _..“wwmoqu =% o g Many companies do ot know exactlyihou
something; not clear how m:.“:v m». annoyed and dissatisfied customers Ewo EM:MnmmMcv
Mvuamnz like a shop keeper Y Pied and there s 1o fofellc wcam. (whorm Emw an
omputer systems wj : :
ill never be h
and cause prot: e hundred percent safe. H i
S . Hackers inte i
In a developing :mM *oaﬁﬂoﬁ: consumers and companies that oumwmﬂvwwaﬁmwwﬂw% m:»wmo:o:m
ion e
a business is started on e average Internet user i ; ;
=) is usually a young h
* As of today, m-nOBBM“”Mrm Internet, women and elderly Ummwsm SmE _._W_M_WM wMMMMMM .
Zwm educated males S:Wwwmm problems to sell products to a target group other th .
getting aware of ¢ g as in the future, this threat may not exi Sk
i omputers and online shopping . S s peoricre
e Indian i :
_* Payment by Qmamo“mwv SWSQ access isnot widely available at present
trust between seller mﬂdn_qﬂwc_nmm. faith in the system security. As on date ﬁ.:m_‘m i
Mmzmnmm el e mam_ammm_“wm,_w system of payment using credit cards 3_w M%oﬂcw:m_
eir credit . Suspicious attitude exi :
card numbers to vendors who have only a thﬁﬂw.moﬁﬁo:&a e
sence’.

° EDI standard
. s have to be in pl
: T il R place before B2B e-commerce can i
y find it difficult to conform to these ﬂm:aﬂﬂ% o e o inesses

* Many persons
> go shopping f :
them. He g for social contacts, touch {
fice, e-commerce will de-personalise qm:mmnwhummmm_ the product/item before using

® o:& O* =J® major ~O~V—®=~m 1S m@ﬁ::»{ O* ﬂm: w. m—u—mm or _—m C
} U
— e _._ ~ _ .m m _
mmnﬁ—OSM on ﬁTN ZN

* Shopping port
, als are
Mmrm:. One such :cmm“_nnvmwnwﬁ_”,%mﬂzm .8~ mw.morm by hackers unless special precautions are
rivolous enquiries ar enial of service’ is there in which
e posted onto a portal, making it inaccessible to _mmmmhwﬂwmnmmacmn %
omers.

¢ Portals have to b
: : e protected from vi
by special security systems. irus attacks and other electronic vandalism and espionage

®2.12 Pre-requisites of Electronic Commerce

a ((Ncm_ﬁm. _:DW Um .\Oﬁ: own or one mC_-UU_—mQ to WOC GW a cart wuuo‘_ﬁmmn

* A shopping cart :
- program to list ycu :
ST ator your products or services and & means to collect purchase

A method to get the funds into your bank account.




i
chant account and a transactig,
nogmm: authorisation are needeq
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patible credit and me

If the process is to be automated, a com
rmation and to

processor (eg. authorise-net) to collect credit card info
These would enable to post funds to the account.
ce Evolution

of e-commerce-

@ 2.13 Lessons from Electronic Commer
ds ever went back to the g

The following are considered as checklist regarding the miw_::o“mcn 5
* No one that has properly embraced ATMs, credit OF

ways.
o Customers want extended hours.

« Customers want expanded locations = clo

: iling.
day is the cé!
24 hours per Y petter. The home is the

Of course, homes, the

ser to their

ness technology i merely the facilitatoy

limit, loes busi
« Customers change the way a businessma” experimenting with it.
* If convenient, people will graviate fo i d e-commerce is here to stay.
* There is an inevitable trend in its emergence an .
mmerce

@ 2.14 WMeaning of Electronic CO

%

E-commerce involves:
Multimedia, advertising;, Pr

stomer support on the world wide web, Internet
cu

oduct information,

Buying
Selling Products
Marketing of Services

Computer
networks

Internet, intranets, extranets
and other networks.

i i rocesses), are a
security and payment mechanism (to ensure completion of delivery and payment p il 1

covered under electronic commerce.
Example : Electronic commerce could include :
¢ Use of multimedia web pages of product catalogs on the Internet

« Access of inventory databases by large customers through the :
» Use by sales representative to access customer records through corporate intranet

Electronic commerce covers :
+ Online point-of-sale and Transaction processing
o Web retailing and Wholesaling
o Electronic Data Interchange (EDI)
o Electronic Funds Transfer
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* Electronic Banking
* Interactive Marketing and
* Supply Chain Management
Enterprise collaboration systems include :
* Electronic Mail 5
* Data conferencing U

Voice Mail
Viideo conferencing

® 2.15 Scope of Electronic Commerce

* Discussion Forums
¢ Electronic Meeting Systems.

The Scope of e-commerce is shown in Fig.2.2 below, which is self explanatory.

Linking with Suppliers
* Product Sourcing
¢ Product Information
Collection
Purchase Process
Management -
* Supplier Management

extranet

¢ Account Payable Management

Linking with Distribators
and Retailers
Market Response
Inventory Replenishment
Product Information
Distribution
Order Fulfilment
Accounts Receivable
Management
Parts Service and Contract
Management

Enterprise Management

* Product Development

* Logistics and Supply Chain
Support

* HRM

Training and Conferencing

* Manufacturing Management

* Accounting

Financial Planning

Global e-Commerce
Infrastructure
* Security
* Digital Payment
* E-Banking
* Legal Issues
* E-Market Formation
* Human/Computer Interface
* National/Global Information
Infrastructure

Interface with Consumers
Web Marketing
E-Shopping
Information and Online
Services
Entertainment on Demand
Trading in E-Markets
Customer Service and Sales
Management
Market Intelligence, Customer
Information Gathering

(Source: ER&DCI [Electronic Commerce: State of the Art])




